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Unappreciated Incentives

3%

Of donors who received plaques
or certificates threw them out

83%

Of qift society donors said it had
no influence on their giving

+12%

Change in number of donors
since 2003 who said gift clubs
have no influence on their giving
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Missed Opportunities

895%

Of donors don’t receive information
on gift outcomes

84%

Of donors would give more to
charities that showed them results

17 1%

Of Millennial donors would stop
donating if they don’t see gift impact




PERSONALIZATION IS KEY...

A strong majority (60%) value a personalized experience when interacting
with nonprofits

Itis important to have a 69
personalized experience when
interacting with an organization
that I'm volunteering with or 47
donating to.

67
60 60 62 59

Foroentages are Dased 0N 2 Soort Scak be@l Us AUS"O“Q UK Slﬂgwou GQTmany Ffaﬂ“

where 1=Syrorgly Desagree, 2-Deagroe o
INeubal 4=Agee, and 5=Stongly Agres @ Disagree/Strongly Disagree @ Neutral ®Agree/Strongly Agree
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Dear Dennis,

l I I t h N K I O l ] * We're grateful for your gift to The Whitworth Fund, Each day

Whitworth Fund dollars are at work on campass, providing sc
for the 98 percent of students who receive financial aid, as well &

supporting other crucinl campus programs and operations.

This year, 75 percent of the moaey given 1o The Whitworth Fund wall
benefit student scholarships 2 f need; 15 percent will
go 10 academic programs, 5 percent wull support our nternational
need, urban-beadershi
initiatives (both on and off campus), and 5 percent Is allorred to support ; hetre s be
our facilivies and grounds. says € chology and Spanish

Your gifts to The Whitworth Fund are viral to Whitworth's success. By

supporting the universing's ongoing needs, you make a bating, positive

difference for students, faculty, staff and alumnl, roday and for

generations 1o come, Thank you!

fureiny

In the Whitworth splelr,

allow me

[Tracker Name) - . diversity
| Tracker Tide| DAs encanrage the

f a cang ommunity that

] differrnons and respects
the rights und opinioes of all residenes. "My
goal i to help incoming

DATE: [Dare]

MPAIGN FOR }

5L ey IIFT AL |Gift Amount]
H CONSE |

[CYD)] Ye

|Jotnr Mail Name)
3drl)

$ fioe tax purpa

[Cary], 1St} {Zip]

been provided w0

WE At WHITWORTH THANK YOU FOR YOUR SUPPORT!
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Throughout our lives we experience many firsts that shape who
we are and will become. Your first gift to the YMCA of Greater
Charlotte is no different. Your generosity is shaping the lives of
kids, families and adults in need across our community.

Together, with your generous support, we are ...

» driving academic achievement and inspiring kids to reach
their greatest potential;

» tackling our community’s greatest health challenges and
improving quality of life;

+ and ensuring access and inclusion so that everyone has
a chance to succeed and belong.

Thank you for your first gift to the Y. We're proud to
welcome you to our family of donors, and we look forward to
strengthening community together for many years to come.

Visit ymcacharlotte.org/somuchmore to see more real
stories of how your gift is making a difference.

The Y. So Much More™

¥MCA Mission: To put Christian principles into practice throwgh programs that build healthy spirit, mind and body for 2ll,

@DoNoRGURU

YMCA OF GREATER CHARLOTTE
500 East Morehead Street, Suite 300
Charlotre, NC 28202
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YOUR FIRST GIFT. Dell Medical School

OUR NEXT BREAKTHROUGH. e

Austin, TX 78M2

Discoveries are never solo efforts.

Your first gift to Dell Medical School is
already changing lives and planting seeds
for new innovations.

= Because of you, 100 future doctors are
receiving scholarships.

= Because of you, our community is
finding ways to tackle our biggest
health challenges.

=+ Because of you, research is changing
how we diagnose and cure diseases.

Together, we are elevating the standard of
patient care and redefining the future of
health. Thank you for making your first gift
and laying the foundation for the first

of many breakthroughs.

LUUIVUKUUKU




Hi Lynne, UC Davis Made This Video Just For You

WATCH YOUR VIDEO!

UCDAVIS

UNIVERSITY OF CALIFORNIA

Lynne

| |
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First Time Donor Journey

e <30 Days — Postcard or Email

e <3 Months- Hand Written note
* <6 Months- ThankView Video
* <11 Months Impact Report

e THEN and Only Then...
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Next month marks one year since YMCA OF GREATER CHARLOTTE
500 East Morehead Street, Suite 300

your first charitable gift to the Charlotte, NC 28202
YMCA of Greater Charlotte!

Can you believe it's been almost a year since you joined our
family of Y donors? Neither can we — time flies when your
generosity is making a difference! Thank you so much.

Over the past year, because of donors like you,
we’ve been inspiring young potential, improving

, quality of life for people facing significant
health challenges and providing everyone with
aplace to belong at the Y.

Yet there is so much more to do. We have an extraordinary
opportunity to serve even more people in need across

our community; but only your continued support will

make it possible.

Please consider renewing your gift to the YMCA
Annual Campaign by giving online today

— at ymcacharlotte.org/donate.

Every gift matters, especially yours.
Together, we can achieve so much more.

The Y. So Much More™
YMCA Mission: To put Christian principles into practice through programs
that build healthy spirit, mind and body for all.
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KEEP THE CELEBRATION GOING!

Happy Gift-iversary, Lynne!

It's the anniversary of your last gift to Louisiana Tech, and
that's cause for celebration!

By making an anniversary gift today, you provide
unparalleled learning experiences, superior academic
programs, and keep Tech at #1 for the lowest average debt at
graduation.

Most of all, your gift shows you care about your family here at
Louisiana Tech, where every person (& puppy!) matters.

Thank you for your continued loyalty and for making a
difference. With your help, anything is paw-sible!

Let's make this a tradition,

DONORGURU ‘0
4>

TECH XXII
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1890 Society

Variable

Personal

Gift

Phone | Handwritten | Personal | . ., .. Anniversary
welcome data . invitation
ot d/M ot ot d call note video to t note from
postcard/Magn postcar EVEN President
Basic
2-3 CYD X X
Silver
3-5 CYD X X X
Gold
5-10 CYD X X X X
Platinum
10+ CYD X X X X X X
Ultra
Platinum X X X X X X b
20+ CYD

Think Airlines NOT Gifts
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Date

Mrs. FiveYear Donar
Address
City, StateZip

Dear Five,

This little swimmer was horn the year you started giving to the Harris YMCA, For five years you have
beena part of a community that believes everyone should learnto swim and be safe around the water,
Your generosity to the YMCA Annual Campaign allows us to pravide opportunities for all regardless of
their ability to pay. Not only have you helped ensure that one more child will learn how to be safe
around water you have helped develop confidence and create life long memaries,

Thank youfor believingin our YWMCA and makinga differencefarS years,

Happy Anniversary,

Deanh, Jones
SeniorVice President and CDO
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. . WHITWORTH

UNIVERSITY

Institutional Advancement

300 W. Hawthorne Road
Spokane, WA 99251

<SALUTATION>, we recognize
that <YEARS> yearsis a

long time to be dedicated

to anything! Your habit of
continually making Whitworth

a priority is so appreciated.

Thank you for making the

difference, year after year. We

couldn’t do it without you.

@DoNoRGURU
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A Treat For You

We know Mondays can be ruff. Save the date for your next dose of 1865 Society
fun on Monday, May 15, from noon — 1 p.m. EDT.

Is it coloring pages or digital downloads? Is it a concert or a debate? Nope. It's
even better: kitties and puppies!

Exclusively for you, in recognition of your loyal giving to Cornell year after year,
we will be live streaming playful animals to brighten your day.

L

Monday, May 15

12:00 noon EDT

Save this link and tune in Monday to watch Save this link and tune in Monday to watch
future guide dogs interact on kitties at play at the College of
our puppy cam. Veterinary Medicine.

WOOF MEOW

In partnership with the College of Veterinary Medicine and the Cornell chapter of
Guiding Eyes for the Blind, we hope you'll enjoy a few minutes of relaxation and
fun with some of our furry friends on campus.
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To Those Who Increase Their Impact

MJNI‘JERSITT OF MICHIGAN
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HAIL

Thank you for taking the extra step to have
your gift to the University of Michigan
matched by your company. We've recently
received your company match. We appre-
ciate your efforts to increase the value of
your contribution. Your support helps make
The Michigan Difference!

For information abaout matching gi f1 programs or The
Michigan DiHference compaign, please contact us by
phone (888-518-7888), email (umgit@umich.edu),

- . [ - - [*
or visit us on the web [www gl'-.'rl'lﬁ.ur'r'|:|:'|"|.|=_-1:.|"|_|ll.

IMIUNIVERSITY OF MICHIGAN

|
@D oNoRGURU

University of Ml:|1|gnn

Office of University Development
3003 South Ssale Sireet, Suile BOOO
Ann Arbor, M 48109-2210
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UNIVERSITY

300 W. Hawthorne Road | Spokane, WA 99251

. . WHITWORTH

<FIRST NAME>, you are making a real difference
at Whitworth by supporting <DESIGNATION>,
Your gift allows students to connect with talented,
caring professors who love to challenge them and
help them grow. Thank you for helping us prepare
students to fulfill their calling in a world that needs
Whitworth graduates. We're so grateful you've
chosen to give to Whitworth again!

To learn how your gifts change students’ lives, visit
whitworth.edu/impact.

@DoNoRGURU



W MEN WOMEN KIDS  SALE

I'T°S IN THE BAG

Don’t forget: you've left items in your cart.
Complete your order now and enjoy:

25% OFF YOUR PURCHASE!"

sHop Now @)

chubbies

AMERICAN MADE SHORTS

Good day Chubster

L e | wasn't snooping or anything, but just wanted to letyou know that you left some shorts

SAVINGS APPLIED AT CHECKOUT* hangng " your shoppmg cart
I'd be happy take you back to our site so you can make the best purchasing decision of
your life
Seriously. No sweat off my back
STORE LOCATOR  CUSTOMER SERVICE  GIFT CERTIFICATES ,

Take Me To My Cart

it's time to dominate. You knowwhat to do
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Adds product to shopping Sees remarketing banner Ad prompts user to
cart but does not donate on Facebook of the items return to your site
they viewed on your site

Donates Online

@D oNorRGURU
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Not like this....
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Like this!
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Acknowledgment Postcard

New Donor Postcard — ‘Welcome to the Family’

Receipt — Confirmation of gift managed by central

Impact Report- Distribution managed internally, hard mailer vs. digital based on capacity
Email = Welcome video from a coach or SA, personalized note

Phone call — Based on capacity, may be from a gift officer

Handwritten note — Based on capacity

Student — Athlete Call - Thank you for joining the Foundation

NEW DONOR STEWARDSHIP TIMELINE

First 30 days 3 Months 6 Months 9 Months 12 Months
st Gift < I l l | | » Renewed gift
0 < above \
Acknowledgment Impact Report Email Phone Call Hand written note
Postcard Mailer _
Thanking them for A personal touch Personally thanking
Thanking a donor for being a donor from to check in with donors for their first
their gift and Share what a a coach ora SA. A new donors. year as Texas
acknowledging it has donor’s personal note may Athletics donors.
been received. contribution can be added pending
do for Student- format.
Athletes.

New Donor Postcard .
Hard mailer vs.

Welcoming new donors digital based on
to the LF Family capacity.
Receipt Student — Athlete Call
From central Thank you for being a donor and supporting the student-athlete experience. May happen at anvtime
during this cycle based on timing of the gift.

@DoNoRGURU
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First-time danaor
lcame video within 1
maonth of first gift

ram GLF via Elogua)
—_—

_—
pact postcard within
months of first gift

IR "Did you Know?]

—_—

-
ne call from student
thin & months of first
gift
[AGP]
—_—

e

Impact email and
iniversary renewal 1
anth prior to 1 year

Valentine's Day Card
($100K+) or emall

\ ’

-

Phone call from student
within 3 months of gift

[AGP]

“

Giving impact postcard
from Hook "Em within 6
manths

MNew academic year

email
niversary of first gift
rom GLF via Elogua) \, /
J ' N

Thankgiving/holiday
video or print card

Second year donors
separate into Longhorn
Layals track

Honor and Memaorial

Tribute Donors

—]

40

for Forty Donars

Family/Friend
Motification Letters

[GLF Letter]

Thank you Stationary
[DR]

]

'
Gift receipt within 2
business days of process
date

|Gift & Data Sves]

Reacquired Lapsed

Donors

Gift receipt within 2
business days of
- process date

[Gift & Data Sves]
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ThankView videos

appropriate to
challenge and giving
level

Post-campaign thank-
you mailed card

Danors separate into
either FTD or

All-Donors track

-

Welcome back postcard
— within 2 weeks of
reacguired gift

.‘

Fold inta All-Donors

track or Longhorn Loyals

Doubler
Donars

r N
Double increased giving

postcard (July)
[DR "Theme?]

Impact email with
increaser stats

Thank-you phone call
from student call center

Anniversary renewal

emall within 1 month

pricr to anniversary of
first-level gift

Fold into All-Donars
track or Longhorn Loyals

Maonthly Sustaining

Donors

Gift receipt within 2
business days of
process date

[Gift & Data Sves]

I'Sustalnlng danor email N
within 2 weeks of first
gift
[Ernail w Video]

Sustaining donor
packet mailed within 1
maonth of first gift

[Beva Cwr Letter]

Impact postcard within
3 months of first gift

[DR "Did you Know?]

Phone call from student
within & manths of first
gift

S |

Impact email 1 month
prior to 1 year
anniversary of first gift

[GLF Letter]
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Thank YOU!
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