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A little housekeeping...

We’re recording this webinar!

> :_.! All registrants will receive an email containing a link
-\C:{; to the recorded webinar AND a ton of other
resources!

Feel free to ask questions!

Use the Questions chat box to ask your questions. We

will have a Q&A session at the end of the presentation.
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 INTEGRATIONS

FUNDRAISING TECH

Made for you

Designed with you in mind

Designed for fundraisers by fundraisers through
customer-led development input

E ﬁﬁf Time saving data tools

Save time, attract and retain donors, and raise
more money with all of your fundraising data in
one place

igé Powerful integrations

Easily integrate with your third-party CRM, email
provider, and accounting software



O.

+

Powerful Fundraising Technology + Nonprofit Service Provider

We know the value of relationshipsand are proud to connect you with BDI, a
member of our partner network.
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BDI

RELEASING GENEROSITY

BDI is a full-service, omni-channel,
marketing and fundraising agency for

nonprofits.
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As the VP/Digital Strategy for BDI, she uses her experience to guide clients through digital development such
as website optimization, email marketing, data-driven analytics, and tracking paid digital media and new
media trends. She regularly coaches internal and external teams on digital marketing strategies to reach

more donors and generate increased revenue.
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From Clicks to Donations:
How Tactical Digital
Marketing Can Boost
Your Fundraising



1. Why digital is essential for growth
2. How to build a digital strategy that
gets results
3.Leverage organic and paid media
4.0ptimize email campaigns for donations

5.Medasure success and boost ROI @
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Why digital is essential for growth
v Reach more potential donors

v Cost effective

v Measurable results

v

Builds brand awareness



There were 311.3 million internet users in
the USA at the start of 2023, when internet
penetration stood at 91.8 percent.

There were 235.1 million users aged 18 and
above using social media in the USA at the
start of 2023, which was equivalent to 88.6
percent of the total population. @

source: https://datareportal.com/reports/digital-2023-united-states-of-america
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Build a digital strategy

v
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Revenue
Awareness/Impressions

Deflﬂe YOUF gOO|S Reach specific segments ' :

Website traffic
Form completions
Downloads

Know your audience
Use data to optimize your strategies
Test and iterate. Test everything!
Choose your digital platforms carefully
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Develop a multi-channel approach



Choose your
platforms carefully
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Welbsite CMS
Donation Platform
Email Marketing (ESP)
Tracking Tools

Text-to-Give
Social Listening ~ EJeo



The math matters

1000 leads to a donation page x 13%
conversion rate x $150 average gift = $19,500

1000 leads x 17% conversion rate x $150
average gift = $25,500

Thatis a 31% increadse in revenue on the
same ad spend!



Multi-channel marketing

ﬁ@@ O Voulube & spotiy ¢

.\ b Bing @giv . blackbaud

Google Ads

Google Analyhcs
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YOU CAN BE A
HOMETOWN
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Help our struggling
neighbors
on Giving Tuesday!

TUESDAY
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Your #GiviegTusaday Oft is & chance 10 share he Dlessings of f0od, safe shelier and Financial Accountabilty
much more with $hose n our care here ot the Bay Avea Rescue Mission

So many pecple in Our communty are desperately hoping 1o rebuld thewr bves. .. but
they cant do it without YOUR heip!

« A hot meal for just $2.00 wi lead one hungry and homeless person from our

SCergTumdey it an ncreditle dey’ K recograws how Sowets £ 8 i gve bech T 0w
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» Anight of shalior can give someone a safe place 10 sloop and an vitation 10
robudd their Mo for only $627
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et s ST e + Ao today i o ice (8040 counaeie. b Vi 3 42 e
e e Your #GivingTuesday gift is a chance to share the blessings of food, safe shelter and 8098 ko 4 o by gt your KOG oy U ot wm e
P — much more with those in our care here at the Bay Area Rescue Mission. gmmmwmxm:mmmmmw oy e

e
| Your support is more critical than ever as people in our community are still trying to ParPel tor denaens
" Bt s s e e Brgh O v rebuild their lives after the unexpected losses they've suffered during the COVID-19 ERS e

s s 1 BTt by g o ity el gy 4 pandemic.

Nomuiees’ Whar beter muy and 48y 10 ve Bach 90 Dt oty )

TRt you aedd ol blems v

R A hot meal for just $2.05 will feed hungry and homeless people from our community.
anpatist A night of shelter is only $5.86.

P85 Vons S Tumniiey 9 reuty wil gve s’ Bhare hetp % gy ared homeiess
By Awa regrecrs. Whore Realng b pecome w0 are W SGNG 10 rebukd Pae fees

e g Give all this and more by giving your #GivingTuesday gift now!

YOUR GIFT ON Give back on this special day! Make your #GivingTuesday gift and bless others right

ml'.‘l’_':gfgeso” here in the Bay Area who so desperately need our help during this very difficult year.

people like Ju smie again,

Give more on #GivingTussday ¥ » ' Help meet our goak

$50,000!
Choose your gift
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SOCIAL MEDIA CALENDAR

—— JANUARY - DECEMBER 2023 —

Organic and paid work
together and can boost
performance of both

v Create a social media
content calendar

v Coordinate the content

ONn organic to support
paid ads
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2023
JANUARY

MONTH AT A GLANCE

¢ National Poverty
Awareness Month

National Slavery & Human
Trafficking Prevention Month

1- New Year's Day
4 - Spaghetti Day

9 - National Law Enforcement
Day

11 - Human Trafficking
Awareness Day

14 - National Vision Board Day
15- Bagel Day

16 - Martin Luther King Jr. Day

Find this and other social media kits (in green on the calendar)
each month in the BDI Library!
) WED
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< BS
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National Low Looking Human National
Enforcement Ahead Trafficking Vision Boord
Day (801 social Awareness Day
media kit) Day
*Wmtm
Emergency
Sheiter
(801 social
media kit)
G 15 %: 16 17 18 19 20 2]
Bogel Day Martin l;mm
King Jr. Day
22 23 24 25 26 27 28
29 30 31
January Spotlight:

National Poverty
Awareness Month

Raise awareness about the needs

Afviniir nAaiAaRRAras luina in A Arb







First, let's answer the question:
Are we sending too much email?
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According to the M+R 2023 study, nonprofits
sent 60 email messages per subscriber in 2022,
including 29 fundraising appeals. Email
accounted for 14% of all online revenue. Email
should be a mainstay in your digital fundraising
program and we recommend concurrent email
acquisition campaigns to grow your file.



Optimize email for fundraising

v Personalize and segment
v Mobile first

v Test, analyze, repeat

v Create a variety of email content

Fundraising
Advocacy
Success stories
Impact

Events
Volunteers
Newsletters
Latest News
Press Releases
CEO/Director
Letters

(G)eDI
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Today, you can do 5ome ood In 0ur communty! Here's how. Give
10 help our homedess Neighlions find heip. healing and hope
and help Bay Aves Rescue Mission meet our Gaving Tuseday gosl
10 rane $50.000

More DROCH TN ever & SOOI Wilh homelessness, poverty,
substance sbuse and mental hoalth issues ~ nCluding our
naghoors. As 3 community we MUST rally together to heip one
another!

We need people e YOU 10 join together and meet our gosl 0
help sotve the growing crisis of homelessness n our
community

Can we count on you, Friend?

Your Giving Tuesday gift wil ofor Me-changng prograrms and
Services 10 Those I owr cave. You'll provide hot moals for just §2 0%
oach, safe sheller. Cean cloiNng, medical care, coumseling. Job
¥aining and other care. Best of al, you'l give somecne a chance o
be ransformed trough God's love!

Thank you for giving generously on Giving Tussday to help
transform the lives of our hungry and homeless neighbors
God bloss you!'

Deam Begorsa
PresidertCEO

Cive hope on ClvingTuesday »

DOUBLE MY IMPACT & »

See the difference you'll make with your
Giving Tuesday gift!

DOUBLE YOUR IMPACT
$10,000 Giving Tuesday Challenge!

I'LL GIVE NOW %7 »

Great news, Ashiey! Giving Tuesday Is here... and a generous
donor has given $10,000 to care for people tuming to the Mission
for help nght now,

Now they're challenging you and other gonerous people in our
community to MATCH THEIR GIFT FOR A TOTAL OF $20,000
FOR NEIGHBORS IN NEED

By helping during tis incredible matching challenge, you'dl be
part of the solution for people Strugging with homelessness,
addiction, abuse and poverty. People like Al ..

How will you
help Al this
Giving Tuesday?

GI¥WING
TUESDAY

Your generous support will go toward providing immediate and
long-term help ke hot meals, safe shelter, dally essentials and
Ife-changing care. Your gift will help people like Al survive...
and thrive!

Let’s make the maost of this $10,000 matching challenge — give
now to DOUBLE your help for hurting neighbors!

With gratitude,

G. David Scott
CEO/Executive Director

YES, DOUBLE MY IMPACT »
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Measuring success and improving ROI

v Set clear goals and KPIs

Google
v Track and analyze data 1 anaiytics 4

v Test and iterate
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KPIs

v Donation page conversion rate
v Website conversion rate

v Revenue

v Click through rate

v Conversion rate

v Average Gift

v ROI/ROAS

v Impressions served

v Website traffic metrics

v Email opens, clicks

v Rev per email

v Cost per click

v Cost per conversion @BDI



Example of a test and launch strategy
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Practical Tip: Grow your Monthly Giving Program!
According to M+R, revenue from monthly giving increased by
11%, and accounted for 28% of all online revenue in 2022. @ BDI



DIGITAL STRATEGY

KEY ,
TAKEAWAYS



From Clicks to Donations:
How Tactical Digital
Marketing Can Boost
Your Fundraising

Audit your digital platforms —
are they performing at industry
benchmarks?

Use multiple digital channels to
reach your audience and
build frequency

Include the monthly donor
offer everywhere!

Create a combined (organic &
paid) social media content

calendar @BDI



From Clicks to Donations:
How Tactical Digital
Marketing Can Boost
Your Fundraising

Build an email marketing
program with varied content
that cultivates your

donor audience

Put a priority on analytics,
tracking & testing

Use several KPIs in addition to
ROl to measure success

(G)eDI



THANK YOU!
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Stephanie Tippitt, VP Digital Strategy
stippitt@bdiagency.com



Thank you for joining!

For more information on Qgiv's fundraising For more information on BDI Agency, please
platform, contact: contact:

+ contactus@qgiv.com + bdi@bdiagency.com

+ 888-855-9595 + 626-359-1015

This webinar program qualifies for 1 point of
continuing education toward maintaining the

Certified Fundraising Executive
Management (CFRE) credential.
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Questions?
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